214              MARKETING   OF   PETROLEUM   PRODUCTS
separate and independent units, occupying territories with geographic
rathiT than commercial boundaries and requiring for each unit a
separate and independent administration.
TIu* result of the dissolution decree upon the marketing of petro-
is described as follows by the U. S. Fuel Administra-
tion:
One of the immediate and permanent results of the application of
this principle was to limit the interest of the executives of the new
commercial entities to market values in the territory in which they
The factor which had worked to exert national rather
sectional influence upon the trend of the markets and to estab-
lish a general level of prices for petroleum products, subject only to
transportation and similar normal variations, had been wiped out of
existence. The fragments which had formerly constituted the Stand-
ard Oil Co. (New Jersey) were then found, in their new corporate form,
to l>e unable separately to perform the service to the public which
accomplished by the complete organization. Many of the
units were without the equipment both to manufacture and distrib-
ute petroleum products in the territory in which they operated at
the time of the court decree. Some of them, formerly merely
marketing subsidiaries of the original corporation, were now faced
with the necessity of finding new sources of supply. The corollary
to this was that those units which in the general scheme had been
devoted principally to the refining of oil found that new markets for
their output were the first essential to their existence.
It is no reflection upon the high purpose and public zeal which
brought about the attempt at Government control to say that experi-
ence has shown that action to be an economic mistake and that the
new order which it established accentuated rather than retarded the
conditions which it was designed to correct. This development has
not been the outcome of lax or unintelligent enforcement of the dis-
solution order, for the weight of evidence accumulated as the result
of keen and almost constant surveillance by several departments of
the Government is entirely in support of the conclusion that the dis-
solution decree has been scrupulously observed.
The separate units do not compete, but, in general, limit their
activities to the territory in which they were operating at the time of
the decree in the Standard Oil case.    The active competition of two
or more of them for business in the same territory would have much
the          effect on outside competitors as a combination between
them to suppress competition, and might well create the suspicion
that this was the purpose.    By not invading each other's territory
they perhaps follow the only practical course to avoid charges  of
collusion and of attempts to evade the decree in the dissolution suit.
trade with each other in conformity with the law, but
years the dissolution decree has been found neither to
destroyed nor lessened the influence of the so-called Standard
Oil                  in their respective territory.    It has simply proved
can not change the operation of economic laws.
The               efficiency which characterized the original corpora-